





Wonderbra Mobile

Most of Wonderbra's customers are the most technologically saavy
generation to come along.

| developed a fun mobile widget that can be used as the customer's mobile
home page. A combination of time, weather and horoscope makes up the
biggest features of the widget.

We have the Moon in the left cup and on top of it is the nighttime low. In
the right cup is the Sun and the temperature there is the daytime high.

The buttons on the bottom allows the user to set their widget preferences
(birthday, time zone, wishlist user name), find the closest Wonderbra
outlet by utilizing the mobile unit’s GPS, and access your Wonderbra
wishlist s0 you can access your shopping list while on the go.

The bra holding the Sun and the Moon changes at the top of each hour,
showing a new bra design. Clicking on the question mark tells you the
name of the bra shown and let's the user add that specific bra to their
wishlist.

62 Great day to meet friends.
Avoid negative people,
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Wonderbra Bra Fight in Second Life

The number one commercial interest in Second Life is fashion - many
fashion designers have sprung up in 5econd Life and are making their living
by selling virtual clothes to other Second Life users.

Wonderbra used the talent pool growing in Second Life to attract
attention to their brand and find new talent for their fashion lines.

We developed an island in Second Life for Wonderbra featuring a fashion
show run-way complex to host a fashion design talent search contest.

second Life contestants who entered the "Bra Fight® had to design new
pieces of apparel and were judged against other contestants, the winner

was given a chance to show their Second Life designs in a real fashion
show.

It was a combination of NCAA bracketing and American Idol.
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Storm Bear Willliams

415-351-8497
www.stormbear.com

stormbear@gmail.com



